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STARTUP SHINE
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PR AND SOCIAL
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THE STARTUP MARKETING LIFECYCLE

(2 ) EXTEND

(4] CONVERGE

BRAND

ENGAGE

MEASURE

Define what you want your target community to think and do

Build a community of brand advocates and ambassadors

Engage with your target communities and their influencers

Evolve your channel strategy

Figure out what is working, what is not, and make changes
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Myth
. Build a better mousetrap and the
world will beat a path to your door.
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